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Technological advancesarealways promising to
revolutionise the way people work in the event industry, but
one piece of technologyin particular has captured the
exhibition sector’sattention in recent months.

Its name may notbe particularly inspiring, but as Event went
to press, Fish’s Real Time Measurement System was busily being
installed in two of the UK’s most prominent exhibition spaces—

The system works by using Radio Frequency Identification
(RFID) to measure thelocation of visitors at an event to within
anaccuracy of 12 centimetres via their badge, enabling
organisers to gather previously unobtainable information

“RFID technology gives organisers and exhibitors the same
kind of measurement that marketers expect from the internet—
itallows usto understand how visitors behave and personalise
the entire show experience,” said Fish CEO Michael Gilvar.

“Not only that, the benefits are reciprocal, so although
organisersand exhibitors are getting really powerful analysis,
the visitors are benefiting froma more tailored experience. We
have gone from notbeingable to measure anythingatall to

Itis perhaps thisability to measure that has afforded the

system so much attention. accurately measure the
“Fromwhat I have seenitcould take the exhibition effectiveness of their events.”
proposition forward atatime when everyone hasahigher Thereare some concerns,

demand on ROI,’said Fresh RM group exhibitions director
Toby Wand. “Itis afabulous opportunity to enrich ROI
investment for exhibitorsand enhance
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effectively. It will give both organisers and exhibitors better ways
of capturing data,and, more importantly, will ensure that our
exhibitorsare following up leadsinan effectiveand targeted way.”

Excel’s systemisscheduled tobein place before The NEC’s—
installation is due to be complete by spring next year—in time
foreventssuch as Oceanology International and Liftex 2010.

Exposure Communications managing director and Fish
EMEA ambassador Simon Burton believes the changes at these
venues will have amuch wider impact on the industry than
people might think. “Other venues and event organisers will
need to up their games in terms of the measurement tools that
theyprovide,”he says.

“Exhibitorsand brands are going to demand that the venues
they use enable them to

however, mainlyregarding cost
and theresponse of visitors to
Fish’s system. “We need to
ensure the costs are realistic
and thatourvisitorsare
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is positive about the changes that the SIE‘E‘ Bur:ﬁ: visitor, notjust the organiser,” higher dema
software will make to his events. MD, Exposur® he said. “We have to make it
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“Anything thathelps usincrease the %?:;:E;’l% A amha'ssado" clear whatitcanallow them to do that they can’tdo already”
measurable ROl for our customersisa “Exhihitors andbrands The future success of the system, then, seems to lie with those
massive positive,” he says. aregoingto hecome peopleactuallyattending the events.

“Fishwillenableusto monitorand increasingly demanding “Organisers are going to have to come up with a precise
record visitor trafficflows,and increase thatthevenuestheyuse communications plan to prove to visitorsitisn’ta Big Brother

operation, butan enriching experience for them,” said Wand.
“Unless visitors useit,it’s worthless.”
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